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Tom tat

Bai bao nay sw dung phuong phap nghién ciru thuc nghi¢m dé nghién ciru cdc yéu to anh
huong cua quang cao trén Podcast. Dya trén co so Iy thuyét vé nhan thicc thwong hi¢u (brand
awareness), bai bdo chi ra dnh hwéng ciia yéu t6 thoi lwong va yéu té twong dong trong quang
cao trén Podcast toi nhan thirc thuwong hiéu cua ngum nghe trén nhém doi th’ng sinh vién tai
dia ban Ha Noi. Két qua thiee nghiém cho thdy, cdc quang cdo trén Podcast ¢6 d¢ dai khdc nhau
thi ¢6 tac dong khdc nhau téi nhdn thire thwong hiéu ciia ngwoi nghe, va sw twong dong ciia nji
dung quang cao va ngi dung Podcast ciing co tac dong toi nhan thicc thuong hiéu cua nguoi
nghe.

Tur khoa: quang céo trén podcast, nhan thirc thuong hi¢u, thoi luong quang céo, tinh twong
ddng nodi dung.

Ma JEL: M37

The effect of duration and congruence in podcast advertising on brand awareness of
university students in Hanoi

Abstract

The purpose of this study is to evaluate the influence of duration and congruence of the content
in Podcast advertising on listeners’ brand awareness. Data collected from previous studies and
experimental studies on students in Hanoi. Most of the hypotheses are supported. Research
results show that Podcast ads of different duration have different impacts on listeners’ brand
awareness, and the congruence of advertising content and Podcast message also has an impact
on the brand awareness of listeners. audience’s brand awareness. The novelty of this study is
that the combination of both duration and content congruence also significantly affects the
audience’s brand awareness.

Keyword: podcast advertising, brand awareness, advertising duration, content congruence.
JEL code: M37
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1. Giéi thiéu

Pai dich Covid-19 anh huéng dén hau hét tit ca moi ngudi vé nhidu linh vuc trong doi sdng, ngoai trir
cac hoat dong trén Internet. Co thé ké dén mot nén tang mai ndi hién nay la Podcast, podcast phat trién nho
nhiing uu thé riéng biét cia n6 nhu: thay thé truyén hinh va radio, dem dén trai nghiém cé nhan, c6 thé tai
xuéng nghe & bét ctr dau,... Thém vao do, véi su phat trién cua cong nghé hién dai, sy suy giam $6 luong
ngudi nghe cac kénh truyén théng nhu loa phudng, dai phat thanh va bao chi ciing 12 mot co hoi 16n cho thi
truong Podcast phét trién.

Podcast dugce dinh nghia 1a cac t¢p am thanh co thé duoc tai xuéng mot trinh phat da phuong tién hodc
may tinh, dugc phat bat ctr khi nio va bat cir noi nao nguoi ding muén (Harris & Park, 2008; Potter, 2006).
Quang c4o trén Podcast 1a quang cao Am thanh duoc dit trong Podcast. Cac thuong hiéu tra tién cho viéc
dit quang cdo cua ho trong cac chuong trinh Podcast khac nhau va quang céo trén Podcast c6 thé dugc mua
truc tiép tir cac chii kénh Podcast. Theo Nghién ctru vé Doanh thu Quang céo Podcast tai Hoa Ky ctia IAB
nam 2021, quang cio Podcast s& ting trudong nhiéu trong hai nam ti. Vi sy ting truéng manh mé tir dau
quy IV nam 2020 (tang 37%), doanh thu quang cdo Podcast da tang 1én 842 tri¢u USD vao nam 2020, tang
tir 708 triéu USD vao nam trude 2019. Tai Viét Nam, su nhan biét vé Podcast va cac kénh Podcast dang c6
xu hudng phat trién timg ngay. Cac kénh Podcast hién nay di bat dau xuat hién nhiing ndi dung quéng céo
phu hop va than thién voi nguoi nghe it gy cam giac kho chiu. Tuy chua c6 6 lidu thong ké cu thé nhung
Vi tiém nang va quy mo phat trién cua Podcast tai Viét Nam s& htra hen cho su phat trién manh mé cua
quang cao trén Podcast. Quang céo trén Podcast s& thay thé cling nhu phat huy hiéu qua so véi cac loai hinh
quang c4o khac dé nham tring téi d6i tugng khach hang muc tiéu.

O Viét Nam hién nay, nghe podcast c6 thé noi dang tré thanh xu hudng trong gi6i tré nhat 1a nhom sinh
vién. Ho tin ré’lng viéc nghe Podcast 1a cach nhanh nhat ho c6 thé hoc hoi thém kién thire, duoc nghe trai
nghiém cta nhitng nguoi di trudc, dugce chira lanh tam hdn,... va ho rat tich cuc voi nhirng tac dong tich cuc
ma Podcast dem lai. Pay 1a mot phan khuac khach hang tiém nang ma rat nhiéu thuong hiéu mong mudn.

Xuat phat tir thyc tién Viét Nam ciing nhur tong quan 1y thuyét duoc dé xuat, nhom tac gia tién hanh nghién
ctru duoc thyc hién trén dia ban Ha Noi — noi tap trung phan 16n truong dai hoc ¢ Viét Nam, dong thoi ciing
14 noi ¢ luong sinh vién 16n. Vé phuong phap, cac nghién ciru v& hiéu qua ctia quang cio Podcast hién tai
thuong duge nghién ciru theo phuong phéap thuc nghiém nhung thuong khong tu thiét ké noi dung Podcast
va ndi dung quang cdo ma sir dung cac ndi dung co san. Diéu nay khong dam bao duoc tinh chinh xac va
khach quan vi c6 thé ngudi duge khao sat da nghe doan quang cao trude do. Do do, dé cé két qua chinh
xac hon, can str dung mot phuong phap c6 tinh kiém soat t6t hon vé két qua tra 16i ctia dbi twong khéo sat.

2. Co s 1y thuyét va tong quan nghién ciru

2.1. Co sé Iy thuyét

2.1.1. Nhan thirc thwong hiéu (Brand awareness)

Nhén thirc thuong hiéu phan anh kha nang khach hang nhan biét, phan biét va goi tén mdt thuong hiéu
trong cac diéu kién khéac nhau (Keller, 1993). Nhan thtc thuong hiéu g@)m c6: nhd lai thuong hiéu va nhan
ra thuong hiéu.

Nhan thire thuong hi€u c6 mot vai tro quan trong tao nén uy tin, loi thé canh tranh cho doanh nghiép.
Trong cac thi truong voi sy canh tranh khéc liét gilra cac doanh nghiép, khach hang ludén cé nhiéu sy lya
chon cho vé san phém va dich vu. Do d0, tao ra nhan thirc thuwong hié¢u la mét budc quan trong trong viéc
quang ba mot san phém moi hode khoi phuc lai mét thuong hiéu cii.

2.1.2. Nho lai thuwong hiéu (Brand recall)

Nho lai thwong hi¢u bao gom nhé lai thuong hidu c6 goi nhic (Aided brand recall) va nhé lai thwong higu
khong goi nhic (Unaided brand recall) khi nhic dén cong dung, chung loai san phdm hodc tén cia thuong
hiéu d6. Nho lai thwong hiéu c¢6 goi nhéc s& xay ra khi 1 ngudi duge nhéc lai thwong hiéu thong qua manh
mdi hodc goi y. Nguoc lai, nhd lai thuong hiéu khong goi nhac 1a khi mot ngudi co thé nhd lai thwong hiéu
ma khong can 16i nhac hay bat ky dau hiéu ndo. Hau hét cdc nha nghién ctru quang c4o tin rang viéc nhé lai
thuong hiéu khong goi nhic thuong t6t hon so vdi nhé lai thuong hiéu c6 goi nhic (Clow & Baack, 2004;
Riebe & Dawes, 2006). Axelrod (1968) con phat hién ra rﬁng viéc nhd lai tén thuong hi¢u do danh muc san
pham 1a mot yéu t6 du bao tot vé hanh vi mua hang.
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2.1.3. Nhan ra thwong hiéu (Brand recognition)

Nhén ra thuong hiéu (Brand recognition) dugc hiéu 1a kha nang ngudi tiéu dung phan biét cac thuong
hiéu ma ho da timg nhin thay hodc nghe thay trudc kia (Keller, 1993). Noi cach khac, nguoi tidu dung da
tiép xuc v6i thuong hidu trude d6, va khi c6 goi ¥ thuong hiéu ho s& nhan ra thuong hiéu. Theo 1y thuyét
sttc manh hodc 1y thuyét ngudng (Kintsch, 1970), sw nhén ra yéu cau mirc d6 manh mé& cua b nhé thip hon
50 v6i goi nhd. Cac nghién ctru khac nhau da chi ra ring moi nguoi thuong chon nhiing thir quen thudc vai
ho (Coates & cong su, 2006; Hoyer & Brown, 1990; Macdonald & Sharp, 2000) déng thoi ho méi chi nhin
ma chua nhan thire dugc chiing (Bornstein, 1992; Zajonc, 1968). Goldstein & Gigerenzer (2002) da chi ra
rang trong tinh hudng khong biét dap an diing, moi ngudi ¢6 xu huéng chon nhitng dap an ma ho thay quen
thudc (Barreda & cong s, 2015) vi ho tin rang nhitng dap 4n gan giii v6i ho s& déng tin cdy hon. Theo Aaker
(1996), nhan ra thuwong hiéu dugc cho la quan trong hon ddi véi cac thuong hiéu méi hodc thi truong ngach.

2.2. Tong quan nghién civu

Anh huéng cua vi tri d6i véi kha ning nhé lai thu:ong hi¢u va nhan dien thuong hi¢u da dugc Riebe &
Dawes (2006); Pieters & Bijmolt (1997); Li (2010) kiém tra va nhan thiy rang quang cdo duoc phat tai dau
hodc cuodi c6 tdc dong nho lai thuong hi¢u cao hon so voi quang cho dat o gitra. Tiép do, glong noéi cling anh
hudng dén nhan thirc cuia ngudi nghe, cu thé giong noi ¢6 tbe d6 am tiét binh thudng khién ngudi nghe chi
¥y dén quang c4o va nhd lai nhiéu thong tin quang cao nhiéu hon déng ké so voi nhitng nguoi nghe quang cao
v6i giong néi co toc d6 am tiét cao - nghién ctru ddi v6i quang cao trén broadcast (Chattopadhyay & cong
su, 2003). Theo Kellaris & cong sy (1993) phat hién ra ré'mg viéc nhé lai va nhéan biét quang cao duoc cai
thién nho sy hién dién ciia Am nhac ¢ thé thu hat sy cha y chi khi n6 phu hop véi thong di€p ctia quang céo.
Mirc d6 phit hop cua 4m nhac vé6i thong diép ciing anh huéng dén hidu qua quang cdo trong ba giai doan:
nhan thirc, cam xtc va hanh dong (Martin-Santana & cong sy, 2015).

Céc nghién ciru trude ddy vé& quang céo trén Podcast méi chi tip trung vao xu hudng phat trién cua
Podcast (Bottomley, 201 5) cling nhu dong luc thuc day nguoi dung nghe Podcast (McClung, S., & J ohnson
K., 2010) ma chua c6 nhiéu nghién ciru lién quan dén hiéu qua cta quang céo trén Podcast va cac yéu td
anh huong dén hiéu qua quang cio trén Podcast. Hidu qua ciia quang cdo trén Podcast ¢6 thé dugc do luong
thong qua kha nang khach hang nhan thtrc vé thuong hiéu, thai do dbi véi thwong hiéu hodc ¢6 hanh vi mua
sau d6. Trong khi d6, c6 nhiéu yéu t6 anh hudng dén hiéu qua ctia quang cdo trén Podcast nhu thoi luong, vi
tri, tinh twong déng, giong host,...Mat khac, hién tai, cac nghién ctu vé yéu t6 anh huong dén hiéu qua cua
quang céo trén Podcast méi chi tp trung vao yéu tb vi tri hodc giong host (Ritter & Cho, 2009) ma chua co
bai nghién ciru ndo nghién ctru vé yéu té con lai hodc két hop nhiéu yéu té v6i nhau dé do lwong hiéu qua
cua quang cao.

Phan tong quan cho thay con kh it bai nghién ciru vé muc anh huong cia hai yeu t6 thoi lugng va tinh
tuong dong. Vi vay, nghién ciru nay s& danh gia mtc do anh hu’O’ng cta hai yéu to nay trén quang cao
Podcast. Nghién ctru nay con so sanh murc d6 anh hudng giira hai yéu t6 thoi lugng va tinh twong dong toi
nhan thuc thuong hiéu; day 1a mot su két hop ma chua cé bai nghién ctru nao thuc hién. Bén canh do, cac
bai nghién ctru trudc moi chi st dung cac quang cdo va ndi dung da co sin nén két qua bi han ché vé tinh
chinh xac va khach quan. Vi nghién ctru nay,ndi dung podcast va quang céo dugc thiét ké méi; day 1a mot
diém sang tao hon so v6i nhitng nghién ctru trudc day.

3. Phuong phap nghién ciru

3.1. M6 hinh nghién citu va gid thuyét nghién ciru

Allan (2007) da thiét ké mot nghién ctru va két qua cho thay rang vé phuong dién nhé lai thong diép
quang c4o thi hiéu quéa cua quang céo 60 gidy vuot troi hon hin quang co 30 gidy. Mat khac, néu muc tiéu
cua nha quang céo chi don gian la nho lai tén thuong hi¢u thi khong ¢6 su khac biét dang ké gitra hai loai
quang cao nay. Theo nghién ctru cua Vinith & cong su (2021) vé quang cao am thanh trong luc nguoi nghe
dang 1ai xe hodc choi trd choi, quang céo dudi 10 gidy 1a mot lua chon kha thi dé nang cao nhén thiic vé tén
thuong hiéu, tén san pham va vi tri cong ty. Thong thuong, quang cao dai hon mang lai hiéu qua ghi nhé tét
hon vé ndi dung quang céo so v6i quang céo ngan hon (Allan, 2007; Danaher & Mullarkey, 2003; Martin-
Santana & cong su, 2015; Pieters & Bijmolt, 1997).

HI1: Quang cdo trén Podcast co d¢ dai 30 gidy thi tac dong toi nhdn thicc thuwong hiéu cia nguoi nghe
Podcast manh hon quang cdo trén Podcast co do dai 15 giay.
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Hinh 1: M6 hinh nghién ciru

Do dai cia quang cao

trén podcast H1 (+)

Su tuong ddng cia ndi
dung quang cdo vdi noi
dung podcast

Nhan thire
vé thuong hi¢u

H2 (-)

Nguon: Nhém tac gia nghién ciru (2022).

Hla: Quang céo trén Podcast c6 dd dai 30 gidy thi tac dong to1 kha nang nhdé lai thuong hiéu khong goi
nhdc cua nguoi nghe Podcast manh hon quang céo trén Podcast c6 d6 dai 15 giay.

H1b: Quang cao trén Podcast c6 d6 dai 30 giay thi tac dong tdi kha nang nhan ra thuong hi¢u ctia nguoi
nghe Podcast manh hon quang céo trén Podcast c6 do dai 15 giay.

Mot nghién ciru véi radio di kiém tra anh hudng ctia Tinh twong dong giita chii d& ctia ndi dung quang
cdo va ndi dung cua tdp radio dén kha nang nhéan dién ndi dung cua quang cao cho thay két qua chinh xac tot
hon véi cac quang céo c6 ndi dung khong tuong dong (Martin-Luengo & cdng su, 2013). Trong mdt nghién
ciru moi trén radio cuia Martin-Luengo & cong sy (2015) do luong voi cac san pham mai thu duoc két qua
kha nang nhd cua nguoi dugce khao sat tot hon ¢ nhiing quang cao c6 ndi dung khong twong dong voi noi
dung cua tap radio do.

H2: Qudng cdo cé ndi dung khong tiwong dong véi ndi dung Podcast thi tdc dong t6i nhdn thire thwong
hiéu cua nguoi nghe Podcast manh hon quang cdo co ngi dung twong dong voi ngi dung Podcast.

H2a: Quang cdo c¢6 ndi dung khong twong dong voi ndi dung Podcast thi tic dong téi kha ning nhd lai
thuong hi¢u khong c6 goi nhac cia nguoi nghe Podcast manh hon quang cao c6 ndi dung tuong dong voi
ndi dung Podcast.

H2b: Quang cao c6 ndi dung khong twong ddng véi ndi dung Podcast thi tic dong tdi kha nang nhan ra
thuong hi¢u ctia ngudi nghe Podcast manh hon quang cao c¢6 ndi dung twong dong véi ndi dung Podcast.

Nhitng nghién ctru trude ddy vé anh hudng cua dic diém quang céo t6i kha nang nhan ra thuong hiéu
cua nguoi nghe déu mai chi nghién ctru riéng 1€ tirng yeu to, hodc néu c¢6 nghién ciru 2 yéu to dong thoi thi
cling chua c6 nghién ctru nao so sanh ve tac dong gitia 2 yeu to hay sy twong tac gitta 2 yeu to. Nhan thay
nhitng ddc diém cua quang cao khong thé tach roi riéng 1é, va ching cé thé tac dong lan nhau, nén tién hanh
nghién ctu sy tuong tac gitia hai y€u to la thoi lugng va tinh tuong dong ctia quang cao, nham muc dich
kiém tra li€u su két hop gitra hai y€u t0 co thé co tac ddng tdi nhéan thuc thuong hi€u cua nguoi nghe tot hon
hay khong?

H3: C6 su khdc biét gitta tac dong ciia dé dai quang cdo va tinh twong dong ciia néi dung quang cdo téi
nhan thuc thuong hiéu.

H3a: C6 su khéc biét giita tic dong clia d6 dai quang céo va tinh trong dong ciia ndi dung quang céo t6i
kha nang nh¢ lai thuong hi¢u khong co goi nhac.

H3b: C6 sy khac biét giita tac dong clia d6 dai quang cao va tinh trong dong ciia ndi dung quang cao toi
kha nang nhan ra thuong hiéu.

3.2. Phwong phap nghién ciru

Bai nghién ctru st dung hai phuong phap chinh 1a nghién ctru tai ban va khao sat. Trong d6, hoat dong
khao sat dugc tién hanh lan luot qua 3 hinh thic: khao sat dinh lwong, nghién ctu thuc nghiém va nghién
ctru dinh tinh.

3.2.1. Khao sat dinh luong

Khao sat dinh luong duoc thyc hién nham tim hiéu vé chu dé ma sinh vién hién nay dang quan tam nhét;
tor do lua chon dugc ndi dung Podcast va ndi dung quang cao trén Podcast c6 tinh dai dién cao nhat dé
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xdy dung Podcast cho phan khao sat thyc nghiém. Vi khao sat dinh luong s6 1, nhom téc gia nghe 50 tap
Podcast tai Viét Nam qua ting dung Spotify dé xac dinh thoi lugng va vi tri ciia quang cdo phd bién nhit.
Véi khao sat dinh luong sb 2, nhém tac gid khao sat 63 sinh vién tai Ha N§i vdi cau hoi: “Li¢t ké 5 van dé
ban dang quan tdm hién nay?”dé xac dinh ndi dung dugc sinh vién quan tam nhét hién nay.

3.2.2. Nghién ciru thuc nghiém

So véi cac loai hinh nghién ctru khac, nghién ctru thuc nghiém duoc kiém nghi¢m trong moi trudng tu
nhién nén han ché duoc t6i da su can thi€p ctia ngoai tu nhién, cac bién s6 tac dong it dugc kiém soat va co
tinh khach quan, han ché y tuong chii quan, giam thiéu cac sai léch c6 thé xay ra (Nguyén Viét Lam, 2021).
Trong nghién ctru nay, phuwong phap nghién ctru thyc nghiém dugc lwa chon dé dam bao cac yéu td: noi dung
Podcast, n6i dung quang cdo, bbi canh nghién ctru khéng bi anh huéng boi méi trudng bén ngoai giita cac
mg vién va dé thuc hién nghién ctru dinh tinh ngay sau khi dap vién thuc hién nghién ctru thuc nghiém.
Nghién ctru thuc nghiém ciing dam bao tinh trung thuc & két qua khao sat cuia dap vién khi chu phong hoi
céc cau hoi dé xac dinh tinh trung thuc v6i nhitng cau tra 151 kha nghi.

Nghién ctru thue nghiém dugce sir dung nham kiém tra tic dong ciia yéu td thoi luong va yéu td tinh tuong
ddng ciia quang cdo dén nhan thirc thwong hiéu clia ngudi nghe. Trong d6 so sanh su tac dong giita quang
c4o 30 gidy va quang cdo 15 gidy, quang cao c6 ndi dung tuong dong véi ndi dung Podcast va quang céo co
ndi dung khong twong ddng véi ndi dung Podcast dbi voi viée nhé lai thwong hiéu c6 goi nhic va nhan ra
thwong hiéu cta ngudi nghe. Nghién ctru dugc tién hanh véi v6i 146 ngudi (110 nit va 30 nam), dugc chia
thanh 2 dot khao sat, mdi dot dai 3 ngay vdi 11 ca phong van trong mot ngay. Két qua thu dugc 140 quan sat
dat chuanKhéo sat thuc hiéntruc tuyén trén 2 nén tang 1a Zoom va Microsoft Team.

Theo Green (1991), c& mau tdi thiéu nén 1a 104 + m (m 1a sb lwong bién doc lap), tir ddy c& mau t6i thiéu
12 104 + 2 = 106 quan sat. Nhu vay, kich thudc mau trong nghién ctru thuc nghiém dat chuan.

Két qua ctia nghién ctru thuc nghiém dwgc ma hoa va phan tich trén phan mém SPSS. Két qua thu duoc
dugc kiém dinh Chi binh phuong véi cac gia thuyét H1 va H2 nham kiém tra tic dong ctia bién doc lap Thoi

Bang 1: Quy wéc Podcast duwgce khio sat

Podcast D¢ dai quing cdo Noi dung quang cio Kich thuéc miu
1 30 giay 35
Stic khoe
2 15 giay 35
3 30 gidy 35
Hoc tap
4 15 giay 35

Nguon: Nhém tac gia nghién cieu (2022).

gian va Tinh twong dong dén bién Nhan thirc thwong hi¢u. Gia thuyét H3 dugc kiém dinh sy khac biét trung
binh giita cic Podcast bang phuong phap Independent Sample T-Test.

3.2.3. Nghién cvru dinh tinh

Nghién ctru dinh tinh dugc thuc hién thong qua phwong phap phong van sau, véi muc dich tim hiéu 1y do
va dong co dimg dang sau ciu tra 10i ctua dép vién trong nghién ctru thuc nghiém; tir d6 dua ra nhiing két
luan chinh x4c lién quan dén kha niang nhan thirc thwong hiéu qua quang cdo trén Podcast. Dua vao két qua
tra 101 nghién ctru thuc nghiém, cac dép vién s& dugce hoi mot vai cau hoi xoay quanh cau tra 16i ctia ho dé
tim hiéu nguyén nhan cho két qua d6. Khi tién hanh phong van sau 28 dap vién v6i muc dich dé tim hiéu
1& hon vé nguyén nhan ma dap vién cé thé nhd hodc khong nhé dugc tén thuong hiéu trong quang co sau
khi nghe Podcast, két qua cho thay nguyén nhan cho viéc khong c6 nhan thirc vé thuong hiéu thudng do chi
chu ¥ ling nghe ndi dung Podcast hon doan dau quang co, hodc do dit ngay ¢ dau khién dap vién bo 16

86 301(2) thang 7/2022 92 Kinh téPhit trién




thong tin vé thuong hiéu duoc quang cao, hoic do ho khong biét doan dau 1 quang cdo,... Nguoc lai, dap
vién ¢6 nhan thirc thwong hiéu 1a do chu dé ctia quang céo khac véi ni dung Podcast, hodc do thoi lugng
cua quang céo.

4. Két qua nghién ctru va thio luin

4.1. Két qud nghién ciru dinh lugng

Sau khi thuc hién hai khao sat dinh luong dé xac dinh thoi luwong cua quang cao trén Podcast va linh vuc
dang dugc quan tim nhat hién nay, két qua cho thdy: Vi khao sat 1 - Thoi lugng quang céo trén Podcast:
Nhém tac gia thu thap dugce 50 mau, két qua chi ra rang quang cao co thoi lugng tir 15 gidy - 30 gidy xuat
hién nhiéu nhat véi 32/50 quang céo chiém 64%. Vi khao sat 2 - Noi dung Podcast va ndi dung quang cao:
chu d& “Hoc tap” va “Sirc khoe” 1a 2 chii & duoc quan tAm nhat véi 39/63 cau tra 101 1a “Hoc tap” chiém
62%, 20/63 cau tra 10i“Strc khoe” chiém 32%.

Qua hai khao sat dinh lugng, nhém nghién ctru xac dinh dugc hau hét quang céo trén Podcast tai Viét
Nam c6 thoi lugng tur 15 - 30 giay va dbi v&i nhom sinh vién dang hoc tap tai Ha Noi thi van d& hoc tap la
thr ho quan tam nhét hién nay la Hoc tap va sau d6 la Stc khoe. Vi vay, nhom lya chon ndi dung cia quang
cao thudc 2 linh vyc 1a Hoc tap va Stc khoe; va ndi dung Podcast c6 chu dé vé Strc khoe; déng thoi thoi
luong quang cao s¢€ la 15 gidy va 30 giay.

4.2 Két qua nghién civu thwe nghigm

4.2.1. Phan tich kiém dinh Chi binh phwong

Trong phan tich tac dong cua yéu té thoi lugng dén nhan thirc thuong hiéu, & Podcast linh vuc vé siic
khoe, c6 mot bién 1a Nho lai tén thuong hiéu khong goi nhic c¢6 hé sé Asymp. Sig. (two sided) < 0,03, ty 1&
nhd lai bién nay ¢ quang céo 15 gidy 16n hon quang cao 30 gidy. O Podcast linh vuc vé hoc tap, c6 2 bién
1a Nho lai thwong hiéu khong goi nhic va Nho lai linh vic quang céo khong goi nhic c¢6 hé s6 Asymp. Sig.
(two sided) < 0,05, Ty 1& nhé lai 2 bién nay & quang cao 15 gidy 16n hon quang céo 30 gidy. Két qua nay cho
thdy c6 su khac biét vé anh hudng clia quang cdo 15 gidy va quang céo 30 gidy dén nhan thirc thuong hiéu.
Trong d6 quang cdo 15 giay hi¢u qua hon quang cdo 30 gidy trong viéc nhd lai tén thuong hiéu khong goi
nhic va nhé lai linh vuc quang cao khong goi nhic.

Trong phan tich yéu té twong ddng anh huong dén nhan thire thuong hiéu, déi véi quang cao 30 gidy, co
2 bién c6 mbi quan hé voi tinh twong ddng ciia quang céo 1a bién Nhé lai thuong hiéu khong goi nhic va
Nhé lai linh vuc quang cdo khong goi nhic. Con & quang cdo c6 thoi luong 1a 15 gidy, chi ¢6 1 bién Nhé
lai thuong hiéu khong goi nhic c6 méi quan hé véi tinh twong dong ciia quang cdo trong Podcast, voi hé
s6 Asymp. Sig. (two sided) < 0,05. Két qua nay cho thiy co su khac biét vé anh hudng cta quang céo co
ndi dung trong dong va quang céo co ndi dung khong twong dong véi Podcast dén nhan thirc thuong hiéu.
Trong d6, quang céo c6 ndi dung khong twong dong voi ndi dung Podcast thi tac dong t6i kha ning nhé
lai tén thuong hiéu khong goi nhic ciia ngudi nghe Podcast manh hon quang céo c6 ndi dung twong dong
v6i ndi dung Podcast, con dbi voi bién Nhé lai linh vuc quang cdo khong goi nhic quang cdo c6 ndi dung
tuong dong véi ndi dung Podcast ¢6 tac dong manh hon quang cdo c¢6 ndi dung khong twong dong véi noi
dung Podcast.

Trong phan tich su khéac biét giita tac dong giira yéu t6 thoi lwong va yéu td tuong dong dén kha ning
nhan thirc thwong hiéu, khi so sanh giita Podcast 1 va Podcast 4, ¢6 bién Nhé lai tén thuong hiéu khong goi
nhic va Nhan ra thuong hiéu c6 hé sb Asymp. Sig. (two sided) < 0,05. Va khi so sanh giita Podcast 2 vs 3,
chi c6 duy nhét 1 bién c6 tac dong 1a Nho lai linh vyc thuong hi€u duoc quang cao khong goi nhéc c6 hé
s Asymp. Sig. (two sided) < 0,05. Két qué cho thdy c6 sy khac biét giira tac dong ciia Do dai quang céo va
Su tuong dong cua ndi dung quang céo t6i nhé lai tén thuong hiéu khong goi nhic va nhan ra thwong hiéu.

4.2.2. Kiém dinh sw khdc biét trung binh giita cdc Podcast bang phwong phdp Independent Sample T-Test

Kiém dinh su khac biét trung binh gitta Podcast 1 va Podcast 4: Ddi v6i hai bién 1a Nhan ra tén thuong
hiéu va Nhé lai tén thuong hiéu khong goi nhéc, két qua cho thay co su khac biét co ¥ nghia thong ké vé
murc do nho lai cua nhitng dap vién ¢ Podcast 1 va Podcast 4. Con hai bién con lai 1a Nhé lai linh vue duoc
quang céo khong goi nhic va Nhan ra tén thuong hiéu qua tinh nang két qua cho thay khong co su khac biét
¢6 ¥ nghia thong ké vé mirc d6 nhé lai ctia nhitng dap vién & Podcast 1 va Podcast 4.

Kiém dinh su khéc biét trung binh gitra Podcast 2 va Podcast 3: Dbi véi bién Nhé lai linh vue duge quang
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Bang 2: Két qua kiém dinh Chi binh phwong vé nhan thirc thwong hiéu giira cic Podcast

Tén cac bién s6 Asymp.
Sig. (two
sided)
Phén tich tac So sanh hiéu qua cua quang cao | Nho lai tén thuong hiéu khong goi nhd 0.027
dong cia yéu 15 gidy va quang cao 30 gidy ’
tﬁ, thoi lwong trong linh vye stre khoe Nhé lai linh vuc quang cao khong goi nhé
dén nhan thire 0,584
thwong hi¢u ]
Nhan ra thuong hi¢u 0.192
Nhan ra thuong hiéu qua tinh nang 0.122
So sanh hiéu qua cua quang cao | Nho lai tén thuong hiéu khong goi nhd 0.044
15 giay va quang cao 30 giay ’
trong linh vye hoc tap Nhé lai linh vuc quang cao khong goi nhd
0,016
Nhan ra thuong hiéu 0.284
Nhan ra thuong hi¢u qua tinh nang 0.122
Phén tich yéu So sanh hi¢u qua cua quang cdo | Nho lai tén thuong hiéu khong ggi nhé 0.025
t6 twong ddng | c6 nodi dung twong ddng voi nodi ’
anh hwéng dén | dung Podcast va qué}ng cao noi | Npg lai linh vuc quang céo khong goi nhé
nhén thire dung khong tuong dong véi ndi 0,016
thwong hi¢u dung Podcast dbi v&i quang céo ]
e N Nhan ra thuong hiéu
¢6 thoi lugng 30 giay. 0,06
Nhan ra thuong hiéu qua tinh nang
0,806
So sanh hi¢u qua cua quang cdo | Nho lai tén thuong hiéu khong ggi nhé 0.025
¢6 ndi dung tuong dong véi ndi ’
dung Podcast va qué}ng €40 N0l | N lai linh vuc quang cio khong goi nhé
dung khong tuong dong véi ndi 0,584
dung Podcast dbi v6i quang céo ]
e N Nhan ra thuong hi¢u
¢6 thoi lugng 15 giay. 0,101
Nhan ra thuong hi€u qua tinh nan
: ghicuq g 0.771
Phan tich tac So sanh gitta Podcast 1 va | Nho lai tén thuong hiéu khong goi nhé 0.000
dong giira yéu | Podcast 4 ’
to thoi lugng Nhé lai linh vuc quang cao khong goi nhd 1,000
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va yéu té twong Nhan ra thuong hi¢u 0.04
dong dén kha ’
niing nhin Nhan ra thuong hiéu qua tinh nang
thirc thwong 0,068
hiéu
So sanh gitta Podcast 2 va | Nho lai tén thuong hiéu khong ggi nho 0.811
Podcast 3 ’
Nhé lai linh vuc quang cdo khong goi nhé 0.03
Nhan ra thuong hi¢u
0,550
Nhan ra thuong hiéu qua tinh nang
0,192

Nguon: Nhém tac gia nghién ciru (2022).

c4o khong goi nhic két qua cho thiy co su khac biét c6 ¥ nghia thong ké vé mirc do nhé lai ciia nhimng dép
vién & Podcast 2 va Podcast 3. Ba bién con lai 1a Nhan ra tén thuong hi¢u qua tinh nang, Nh¢ lai tén thuong
hiéu khong goi nhic, Nhén ra tén thuong hiéu két qua cho thiy khong su khac biét co y nghia thong ké vé
muc do nho lai cua nhitng dap vién ¢ Podcast 2 va Podcast 3.

Nhu vay, c6 thé két luan rang C6 su khac biét giita tac dong ciia D9 dai quang céo va Tinh tuong dong
ctia ndi dung quang céo téi nhd lai tén thwong hiéu khong goi nhic va nhén ra thuong hiéu. Do d6, ¢6 du
co s¢ chirg minh gia thuyét H3.

4.3. Két qud nghién ciru dinh tinh

Sau khi két thiic phong vén, cac dap vién dugc chia ra thianh 4 nhom vé kha ning nhan thirc thuong hi¢u
nhu trinh bay tai Bang 3.

Dua vao két qua phong van sau dinh tinh, nhom tac gia nhan thy yéu t6 Khong turong dong gitra ndi dung

Bang 3. Thong ké kha ning nhan thirc thwong hi¢u ciia dap vién

Nhé lai tén Nhén ra tén Nguyén nhian
thwong hiéu Nhén ra tén thwong hiéu c6 kha nang
khong goi nhiic thuong hi¢u qua tinh ning nhén thire nay
Khéng tap trung, khong biét 1a co
Nhoém 1 Khoéng Khoéng Khoéng quang cao
Nhé ndi dung, an tuong tén
thuong hi¢u nhung khéng nhd
tinh nang cong dung (chu yéu la
cac dap vién nghe quang cao 15
Nhom 2 Khoéng Co Khéng gidy)
Giong doc cua host, doan noi
thong tin vé tinh nang dai (quang
Nhom 3 Khong Co Co cao 30 gidy)
No6i dung quang cdo va ndi dung
Podcast khong lién quan dén
nhau, tinh 1ap lai tén thuong higu,
Nhoém 4 Co Co Co vi tri dat quang cao
Nguon: Nhém tac gia nghién civu (2022).
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cua quang cao va ndi dung Podcast 1a mot trong nguyén nhan giup nguoi nghe nhé lai duoc tén thuong hiéu
khong goi nhéc, nhan ra tén thuong hiéu va nhan ra tén thuong hiéu qua tinh nang. Bén canh do, vé yéu to
Thoi lugng, nguoi nghe ¢ thé nhan ra duoc tén thuong hiéu voi quang céo 15 gidy nhung khong nhé duge
tinh nang cong dung cta san pham duoc quang cdo, trong khi do, voi quang céo 30 gidy ngudi nghe vira
nhan ra dugc tén thuong hiéu vira nhan ra dugc thuong hi€u qua tinh nang.

4.4. Thao lugn

Vé tac dong cta yéu t6 thoi luong dén nhan thire thuong hidu, quang cdo trén Podcast c6 d6 dai 15 gidy
thi tac dong t6i kha nang nho lai thuong hiéu khong goi nhic ctia ngudi nghe Podcast manh hon quang cao
trén Podcast c6 do dai 30 gidy. Két qua dong quan diém voi nghién ctru trude d6 cuia Newstead & Romaniuk
(2010). Tuy nhién déi véi viée nhé lai Linh vire duoc quang cdo thi quang cao co thoi lugng 30 gidy c6 hiéu
qua t6t hon quang cao c6 thoi lwong 15 gidy & quang cao ¢ ndi dung hoc tap, két qua twong dong voi quan
diém cia Batra & Ray (1986), Baddeley (1990), Pieters & Bijmolt (1997), Danaher & Mullarkey (2003),
Allen (2017) va Martin-Santana & cong su (2015). Do d6, khong du co sé chimg minh gia thuyét H1.

Vé yéu t tuong dong anh huong dén nhan thirc thwong hiéu, quang co c6 ndi dung khong tuong dong
voi ndi dung Podcast thi tac dong to1 kha nang nhd lai thuong hiéu khong céd goi nhéc va nhé lai linh vuc
dugc quang cao khong goi nhic ciia ngudi nghe Podcast manh hon quang cao c¢6 ndi dung twong dong voi
ndi dung Podcast. Do d6, gia thuyét H2a duoc chimg minh. Két luan nay dong quan diém v&i Furnham &
cong su (2002) va Martin-Luengo & cong su (2014). Viéc ndi dung Podcast va ndi dung quang cao khong
tuong dong véi nhau khién ngudi nghe chii ¥ hon dan dén ho c6 thé nhd lai tt hon. Tuy nhién ddi voi vide
nhd lai Linh vic duge quang céo thi ndi dung quang cao twong dong véi ndi dung Podcast thi hiéu qua sé
t6t hon, diéu nay phu hop véi két qua ciia Moorman & cong su (2002).Vé tac dong giira yéu t6 thoi lugng
va yéu tb tuong ddng dén kha ning nhan thic thuong hiéu, két qua cho thiy rang co su khac biét gitra tac
dong ciia d6 dai quang céo va tinh twong dong ciia ndi dung quang cao t6i nho lai tén thuong hiéu khong goi
nhéc va nhan ra thuong hiéu. Do d6, gia thuyét H3 duoc ching minh. Trude d6 chua cé nghién ctru nao vé
su tuong tac gitra 2 yéu t6 1a thoi lugng quang céo va tinh twong dong ciia ndi dung quang céo, tuy nhién két
qua nghién ctru ciing c6 thé duge xem 1a khoi dau cho nhimng nghién ctru tiép theo véi muc dich kiém tra su
tuong tc gitra 2 yéu to. Ciing c6 thé thay rang su két hop giita 2 ddc diém manh (15 gidy va ndi dung khong
tuong dong v4i nhau) s& tao ra hidu qua tot hon so véi cac kiéu két hop khac.

5. Két luin va dé xuat

5.1. Ban ludn két qud nghién ciru

Thir nhat, két qua di chimg minh quang cdo trén Podcast c6 do dai 15 gidy thi tic dong t6i kha ning nhé
lai thuong hiéu khong goi nhic ciia ngudi nghe Podcast manh hon quang cdo c6 d6 dai 30 gidy. Tuy nhién
d6i v6i viée nhé lai linh vire duge quang cdo thi quang cdo c6 thoi luong 30 gidy c6 hiéu qua tdt hon quang
cao c6 thoi lugng 15 gidy & ndi dung hoc tép.

Thir hai, két qua cho thdy noi dung quang céo khong twong dong véi ndi dung Podcast s& co tac dong hidu
qua hon ddi véi viée nhé lai thuong hiéu va nhan ra thuong hiéu. Tuy nhién ddi vai viée nhd lai linh vuc
duoc quang céo thi ndi dung quang céo twong dong voi ndi dung Podcast s& ¢6 hidu qua tot hon. Co thé giai
thich vé van dé nay nhu sau: linh vuc cta thuong hiéu s& quen thudc va d& nhd hon tén thuong hiéu ngoai
ra ndi dung xuyén sudt Podcast twong dong véi ndi dung quang cdo tao co hdi dé nguoi nghe ¢6 thé nhé dén
linh vuc duge quang cdo d& hon nhiéu so véi tén thuong hiéu.

Thir ba, nghién ctru cho thdy rang néu ¢ su két hop hop 1y giita thoi lugng quang cao va Tinh twong dong
vé n6i dung giita quang céo va ndi dung Podcast thi s& dem lai hiéu qua cao vé nhé lai thuong hiéu va nhan
ra thuong hiéu. Hon nita, néu quang cdo co thoi lwong 15 gidy va ndi dung khong twong dong vai ndi dung
Podcast s& dem lai hiéu qua tot hon.

5.2. Dé xuit va khuyén nghi

Két qua nghién ciru dé xut cho cac doanh nghiép va cac cong ty quang cdo rang, néu muc dich quang cao
ctia doanh nghiép 1a dé ngudi nghe ¢ thé nhd lai tén thuong hiéu hay nhan dién thuong hiéu thi ¢6 thé lra
chon quang céo co thoi luong 15 gidy va c6 ndi dung hay chii d& khong twong dong véi ndi dung Podcast.
Va can nhin manh 1a néu muc dich ciia quang céo 1a ting nhan dién thwong hiéu thi doanh nghiép nén lya
chon Podcast c6 ndi dung hay chu dé khong twong ddng véi ndi dung ciia quang cao va quang céo dé dai
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15 gidy la t&i uru nhét.

Nghién ctru van con mot s6 diém han ché nhu: noi dung Podcast dugc kiém tra méi 1a vé linh vuc stic
khoe; hai thuong hi¢u quang cdo cling thudc 2 linh vyc stic khoe va hoc tap nén chua du tinh dai dién cho
tat ca cac doanh nghiép; viéc nghe Podcast dugc thuc hién truc myén nén khong thé kiém soat mirc do tap
trung ctia nguoi nghe va cac yéu to gay nhiéu khac. Nghién ctru nay ciing méi danh gia mirc d¢ anh huong
ctia yéu t6 thoi lugng va yéu té twong ddng ndi dung quang céo v6i ndi dung Podcast dén nhan thie thwong
hiéu, nén c6 thé goi y cho nhitng nghién ctru sau kiém tra mtrc d6 anh huong cua cac yéu t6 khac nhu giong
ngudi thu am, vi tri cia quang cdo, 4m nhac trong quang céo...dén nhén thirc thwong hiéu.
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